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Target persona 
The Coca-Cola Company is one of the leading beverage corporations in the world. The American company started in 1892has its headquarters in Atlanta, Georgia. The company mainly focuses on the manufacture of syrup and Coca-Cola concentrate which is part of the global representation of American tastes. The company has a variety of products that are available in more than 200 countries worldwide. With over 2800 different products, the company is not only among the largest corporations in the United States but also one of the leading manufacturers of beverages around the world. the company is well known for its nonalcoholic beverages and syrups which are sold all over the world (Okwunodulu, Maduka, & Iwe, 2020).
 The mission of the Coca-Cola company is to refresh the world and make a difference. Coca-Cola’s vision is to craft the brands and choice of drinks loved by the people which can be used in refreshing their body and spirit. The company also aims at creating a sustainable business for a shared future that can bring a difference in the lives of many individuals, their communities as well as the whole world. The company’s annual revenue from 2020 was $33.01 billion with over 1.6 servings every day globally. The company has recently introduced zero sugar products. These are products with the basic Coca-Cola flavor but contain zero calories and sugar. The introduction of the zero sugar products was aimed at providing a solution for an appealing beverage for those seeking to reduce their intake of sugar and calories as well as those seeking to reduce their weight as it does not contain any significant amount of nutrients (Okwunodulu, Maduka, & Iwe, 2020). The zero sugar brand is considered a healthier product compared to its sweetened beverages. 

Target Personas 
The company seeks to reach different individuals with its zero sugar brand as part of its attempts to refresh the world and make a difference. Three middle-class citizens have been identified as ideal targets for the company's advertisements for zero sugar products. 
1. James Castro- a truck driver aged 52, living in Los Angeles. He earns an average annual salary of 60,000 per year (Indeed, 2021). The average disposable income is about $15,000 per year. 
2. Ann Roberts is a massage therapist living in California. She is aged 41 and earns an average annual salary of about 45,000 per year (Indeed, 2021). Ann has a disposable income of about $12000 per year. 
3. Lucas Hampton is a 39-year-old office manager living in Arizona. He earns an annual average salary of $52000 per year. Lucas has a disposable income of about $17000 per year. 
Full-Built Persona
James Castro aged 52 is a male truck driver citizen who lives in the city of Los Angeles. He is among the middle-class citizens who earn an average annual income of $60,000 by delivering products in different locations in southern California. 
James spends most of his time on the road delivering products. He has recently realized that sitting down for long hours can contribute to different health problems. His main goal is to be in total control of his health and body weight. He also encourages his family to adopt a healthier lifestyle for them to be more productive in their daily activities. In most of his long journeys, he only prefers taking water to avoid the various sugary beverages which can have adverse effects on his life if not well controlled. 
One of the main frustrations that James has had is the lack of a variety of healthy drinks or beverages which he can enjoy during his long-hour journeys. He has been looking for a product he can enjoy on his way to lift his spirits. His main frustration is that he has had to settle for water in most of the cases as there are not many soft drinks that would match his preference.  He would prefer a product that has minimal sugar and calories to ensure that his goal of maintaining a healthy lifestyle is achieved. Hence, the zero sugar Coca-Cola products would be a perfect fit for him based on his preferences. 
James is usually in his truck most of the time. This has given him less time to socialize and spends most of his spare time with his family. He likes to listen to the radio on his way to get updates on what is happening around him with different music selections to ensure he’s not bored along the way. He only watches TV when he is back home. For this reason, advertisements would easily reach James through the radio as well as the television. 
James usually has his smartphone with him along the way. He often checks his email updates when making different stops. The smartphone is also his primary communication device for work and family communications. 
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